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INTRODUCTION 
 

Poor body image affects too many young people in our society, and the Government would like to see 

everyone accepting, appreciating, thinking and behaving positively in relation to their body and 

appearance.  We are pleased to have the opportunity to discuss this important issue with the Youth 

Select Committee. 
 

The Department for Culture, Media and Sport leads on school sport; the Department for Education 

leads on schools; and the Department of Health leads on psychological and physical wellbeing and the 

Government Equalities Office has conducted work on body image. The four departments have 

prepared this submission together. 
 

We believe that body image is a complex issue, with many causes and also varying impacts on people’s 

physical and psychological wellbeing.  There is no magic bullet that can ensure positive body image 

for all; it is for all of us to play our part in creating positive change – Government, schools, health 

professionals, families, the creative industries, the sports sector, the voluntary sector /and young 

people themselves. 
 
 
 

GROUPS AFFECTED BY BODY IMAGE ISSUES 
 

1.   Are particular groups of young people particularly prone to poor body image, or less likely 

to be offered or seek help with poor body image? What causes these trends? 
 

Sadly, poor body image is very common in our society.  52% of young people aged 11 to 16 

report that they often worry about the way they look.i 
 

Gender 
The highest risk factor for low body image is being female. Both men and women experience 
low body satisfaction,ii  however women generally have lower body satisfaction than men.iii 

Males and females are unhappy with different aspects of their bodies. Females tend to want 
to lose weight whereas males tend to want to increase muscle mass.iv 

 
When examining the different potential causes of body image between males and females, 

traditional male characteristics such as being competitivev    and perceived pressure from 

others to have a better body are key contributing factors to male body dissatisfaction. In 

contrast, believing it is important to meet societal standards of the perfect body is a key 

contributing factor to female body dissatisfaction.vi A difference between males and females 

therefore appears to be that male body image is driven by external pressures (other people) 

whereas female body image is driven by internal pressures (setting high standards for yourself 

to achieve). 
 

Ethnicity 
Negative body image is found across all ages and ethnicities; however, it should be noted that 
there is more research evidence available on younger populations and White populations. 

Many studies have found more similarities than differences in body image across different 

ethnic groups.vii  Where differences exist they are small, and they generally indicate that 



Whiteviii or Asianix people are less satisfied with their bodies than other ethnic groups. People 

from Black African descent tend to be most satisfied with their bodies.x
 

 

Socio-economic status 
In comparison to children with higher socio-economic status, children of lower socio- 
economic status are more likely to be overweight, but also more likely to perceive themselves 
as weighing less than they actually do. Girls from middle to upper socio-economic status 
groups are likely to have the lowest body satisfaction. 

 
 

2.   In relation to young men and boys, minority ethnic groups, and those who self-identify as 

transgender: what are the specific challenges facing young people in these groups? How 

effective is existing support? 

 
Body image is a gendered issue that has a disproportionate impact on women and girls. 

However, men and boys are affected by body image concerns: a recent survey found that over 

40% of men want to tone up and more than half dislike their stomachs.xi  Almost one in six 

believe their lack of body confidence is due to images of men in films or television 

programmes.xii
 

 
Images of men in social media and advertising affect boys and teenagers too.xiii A survey of 

boys of ages 8 to 18 by Credos, the advertising industry’s think tank, showed that while only 

a minority of them cites looking good as one of their top worries, many feel pressure to do so 

from social media.xiv In addition, they find it difficult to discuss these issues with parents or 

teachers, potentially making them less likely to seek advice.xv  It is likely that the pressures 

young men experience around their appearance are deeply entwined with cultural norms 

around masculinity and power; it is important that these are not simply viewed through the 

prism of women’s experiences. 
 

Heterosexual men tend to be more satisfied with their bodies than gay men, lesbians or 
heterosexual women.xvi Heterosexual men are less preoccupied with their weight, are more 
comfortable wearing a swimsuit in public, and are more willing to reveal aspects of their body 
to their partner during sexual activity.xvii In contrast the differences in body image between 
gay men, gay women, and heterosexual women are small.xviii

 

 
A recent survey of gay people by TheFactSite Magazine found that 71% were unhappy with 

their body shape.xix The All Party Parliamentary Group on body image also points to evidence 

that gay men may be more likely to be dissatisfied with their body image than heterosexual 

men.xx We do not have sufficient data on trans people and body image, but we anticipate that 

their body image may face additional challenges. 

 
There is a great multiplicity of support services in this area, formal and informal, and via a 

range of channels. We are not able to comment on which is effective. 

 
3.   Do existing campaigns and initiatives to promote positive body image sufficiently take into 

account the different challenges faced by young people with particular characteristics? 
 

We do not have sufficient overview of existing campaigns and initiatives to be able to answer 

this. 



THE INTERNET, SOCIAL MEDIA AND MESSAGING 
 

4.   Has the growing use of social media and communications platforms amongst young people 

encouraged practices and attitudes that entrench poor body image? What is the link 

between “sexting” and body dissatisfaction? 
 

Evidence is mixed on this. A widely-cited 2009 study suggests that, 'although media effects 

clearly meet a majority of the criteria, this analysis indicates that, currently, engagement with 

mass media is probably best considered a variable risk factor that might well be later shown 

to be a causal risk factor.'xxi Yet a more recent 2015 study concluded that 'participants who 

spent time on Facebook reported being in a more negative mood than those who spent time 

on the control website', and that young women 'high in appearance comparison tendency 

reported more facial, hair, and skin-related discrepancies after Facebook exposure than 

exposure to the control website'.xxii
 

 

While there is evidence that social media use among young people can damage their body 

image, social media platforms have also created communities for the cultivation of body 

positivity,xxiii particularly among minority groups.xxiv
 

 

5.   Can the internet and social media be used as a tool to promote positive self-image? What 

examples are there of this happening? 
 

The  seminal  example  of  body  positivity  in media  in  recent  years  is Dove's  Real  Beauty 

campaign, which has since grown into the Dove Self-Esteem Project.xxv Among other things, 

the site provides advice to teachers, mentors and youth leaders to encourage body confidence 

in young people. 
 

6.   Do internet companies, social media platforms or other platforms have a responsibility to 

tackle trends which entrench poor body image? What are they already doing in this area? 

What more should they be doing? 
 

Social media platforms have no statutory responsibility to tackle body image. 
 

The Advertising Standards Authority (ASA) applies the Advertising Code's rules on social 

responsibility both   online   and   offline.   In   the   ASA's   ruling   on   ads   for Drop   Dead 

Clothingxxvi and Yves Saint Laurent,xxvii the ASA considered the complainants’ concerns that the 

model looked underweight and anorexic or unhealthily thin, respectively. 
 

The ASA considers not only the content of an ad, but also the context in which it appears. In 

certain rulings, the ASA has noted that ads were targeted at and likely to appeal to young 

people. It noted the use of the models implied that the images were representative of the 

people who might wear these items, and that they were something to aspire to, and this 

contributed to its decision to uphold against the ads. 
 

7.   Does the Government have a responsibility to discourage the use of social media, the 

internet and communications platforms in ways which promote poor body image? What 

should it be doing in this regard? 

 
Government expects social media sites to behave responsibly and also to respond quickly to 

any incidents of abusive behaviour on their networks, which includes having easy to use 

reporting tools, robust processes in place to respond promptly when abuse is reported, and 



suspending or terminating the accounts of those who do not comply with acceptable use 

policies. 
 
 
 

EDUCATION 
 

8.   What examples are there of schools integrating the promotion of positive body image into 

school subjects across the curriculum, particularly physical education? How successful have 

these been? How can success best be measured? 

 
We know how important it is to promote positive body image and to challenge cultural 

messages that undermine young people’s confidence and resilience. 
 

 
Across Government we are continuing to work to promote girls and women’s sport and the 

impact it can have on improving confidence and well-being. For example, Sport England funds 

a number of programmes to encourage girls and women to get physically active, including 

‘This Girl Can’ and ‘Girls Active’. We know this is already helping to change behaviours, with 

49% of women aged 14 to 40 who have seen the campaign reporting they had taken action as 

a result. 

 
The national curriculum for physical education aims to ensure that all pupils develop the 

competence to excel in a broad range of physical activities. We believe that it is important 

that the curriculum inspires all pupils to excel in competitive sports as opportunities to 

compete build character and help to embed values such as fairness and respect. We know 

however that not all children enjoy competitive sport and some may be put off Physical 

Education due to concerns around body image. Any competition should therefore be 

complemented by a range of activities to ensure that all pupils are engaged and active. 
 
 

Aside from Physical Education, schools have the autonomy to tailor their local PSHE and sex 

and relationship programmes to reflect the needs of their pupils and schools, including 

teaching about body confidence and appearance. Teachers should decide what to teach 

based on their pupils’ needs, and are encouraged to develop their practice with the support 

of specialist organisations and expert professionals. All young people need to feel that sex 

and relationship education is relevant to them and sensitive to their needs and it is up to 

schools to make sure that is the case. The Government has announced that schools will be 

required to provide Relationships Education for pupils in all primary schools and 

Relationships and Sex Education (RSE) for all secondary schools. We expect this to be from 

September 2019.   Our work on the regulations and guidance will be shaped by a 

programme of wider engagement with stakeholders. Although these changes won’t apply to 

FE colleges, post-16 establishments will be free to draw on any resources and guidance 

produced as now. 
 

Ofsted has published a series of case study examples, including one about body image that 

can be accessed here: https://www.gov.uk/government/collections/ofsted-examples-of- 

good-practice-in-schools#pshe-and-citizenship. This example of good practice shows how 

‘Oak Cottage Primary School’ developed a body image programme with the support of the 

local authority PSHE team and put it into place following the analysis of pupils’ responses. The 

aim was to increase teachers’, parents’, carers’ and pupils’ awareness of body image and to 

http://www.gov.uk/government/collections/ofsted-examples-of-


focus on how images portrayed within the media can impact on how pupils view themselves 

and others. 
 

In addition to this, the PSHE Association have produced best practice guidance for schools 

when teaching about body confidence, funded by the Government Equalities Office. This 

offers a list of quality-assured resources for use in schools. They also provide a quality 

assurance service for other providers of resources in this area, further strengthening the 

confidence of teachers when selecting appropriate materials. 

 
9.   What examples are there of youth organisations and peer education programmes outside 

of schools promoting positive body image? Are there examples of programmes focusing on 

different groups of young people? Are they focusing on different aspects of body image? 

How effective are these? How should they be evaluated? 
 

We do not have oversight of all the resources available on body image, but we are aware that 

a number of organisations have developed learning materials on body image, including 

Girlguiding and Be Real.  The Government Equalities Office funded Beat (the eating disorders 

charity) to develop a resource for the National Citizen Service. This is a free download outline 

a one hour workshop designed for 16-18 year olds aimed at promoting active citizenship 

around body image.xxviii
 

 

The Government has funded Media Smart, the education charity at the Advertising 

Association, to update their media literacy resource for parents and teachers of Key Stage 2 

pupils. The resource supports young people to be more informed and resilient consumers of 

media content. This has been downloaded over 700 times since July and we are looking at 

ways of building on this and work with schools more widely. There are a number of conditions 

associated with body image and related anxieties. Organisations including women’s groups 

and mental health charities provide advice and signpost affected individuals to relevant 

services. 
 
 
 

HEALTH IMPACTS 
 

10. To what extent is dissatisfaction with body image contributing to the increase in mental 

health problems amongst children and young people? 

 
Approximately 70% of adolescent girls and 45% of adolescent boys want to change their body 

weight or shapexxix and research suggests that adverse body image is a widespread problem 

from as early as six years old.xxx  Mental health prevalence in children and young people is 

unevenly spread throughout the population and 1 in 10 of all 5-16 year olds in England has 

some form of mental health illness. This equates to around 710,000 children and young people 

in England. 

 
Given that most research in dissatisfaction with body image is cross-sectional or experimental, 

it is difficult to quantify whether there has been a rise in mental health problems stemming 

from body dissatisfaction. 

 
Body dissatisfaction is, however, associated with some mental health conditions, specifically 

disordered eating and depressionxxxi, xxxii and a significant negative association has been found 



between various factors of social media use, body image and disordered eating which holds 

for all genders.xxxiii There is also an association between exposure to the ‘thin-ideal’ body in 

the media and poor body image, internalization problems and disordered eating behaviours 

in women.xxxiv
 

 
There is also evidence linking negative body image and depression: a four-year longitudinal 

study of over 1,000 teenage girls found that initial body dissatisfaction, dietary restraint, and 

bulimic symptoms (but not body mass), predicted onset of subsequent depression among 

initially non-depressed adolescents. However, when taking all potential contributory factors 

into account, body dissatisfaction was not found to be significant (though this is likely 

explained by how closely correlated the three risk factors are, i.e. image/diet/bulimia).xxxv
 

 
While body image problems and disordered eating often co-occur, it is important not to 

combine them. Body image problems have been linked to depressive symptoms in multiple 

studiesxxxvi,xxxvii, however of the two, only disordered eating has been found to contribute to 

suicide ideation.xxxviii
 

 
11. Does the NHS have sufficient resources and expertise to manage mental health issues 

associated with poor body image? How have changes in education funding impacted on the 

ability of schools to provide in house mental health services? 

 
Poor body image is a common problem in society. To address this, we are rolling out our 

Improving Access to Psychological Therapies programme for children and young people across 

all of England by 2018; investing £30 million in community services for eating disorders each 

year from 2015/16-2020/21; and introducing evidence-based targets for children and young 

people to receive treatment for eating disorders within one week for urgent cases and 4 weeks 

for routine cases by 2020/21. This is part of the additional £1.4bn that the Government is 

providing for children’s mental health over the same period. 

 
We have also worked with the PSHE Association to produce guidance for teaching about body 

image, and with the National Citizen Service to produce resources on body image for young 

people aged 16-17. 

 
Schools and colleges have an important role to play in supporting the resilience and mental 

health of children and young people. That is why the Prime Minister’s speech of 9 January set 

out mental health as a priority for all institutions and committed to a range of activity related 

to children – including projects to build the evidence base, Mental Health First Aid training for 

one teacher in every secondary school and a joint green paper between DH and DfE on 

children’s mental health. 

 
The Department for Education recently commissioned Natcen to carry out a nationally 

representative survey of school and college mental health provision. The results of this will be 

published shortly. We know anecdotally that schools are committed to mental health and 

provide a wide variety of preventative activity and support, but there is more that we can do 

to support all schools to deliver well-evidenced interventions in relation to mental wellbeing 

and to ensure that all young people get the help and support they deserve at the right time. 

We will look at how we can do this as part of our green paper. 



 

12. Are schools sufficiently linked with health professionals? What more could be done in this 

regard?” 
 

 
While teachers are not mental health specialists, they do have an important role to play in the 

early identification of mental health issues so that appropriate and timely referrals are made 

for specialist support. There are some excellent examples of joint working between schools 

and NHS children and young people’s mental health services (CYPMHS). 

 
However, we know that schools can find it difficult to identify when specialist mental health 

support is required and that navigating NHS and voluntary-sector provision can be difficult. 

That is why we plan to build on the success of the Single Point of Contact pilots jointly funded 

by DfE and NHS England in 2016/17. These pilots trained mental health leads in 200 schools 

and specialist services in 27 Clinical Commissioning Groups in improved joint-working and 

making better use of available resources. 

 
The independent evaluation identified that the pilots had considerable success in 

strengthening communication and joint working arrangements between schools and NHS 

CYPMHS. Schools reported better understanding of the referral routes to specialist mental 

health support; increased knowledge and awareness of mental health issues affecting children 

and young people; increased frequency of contact between pilot schools and NHS CYPMHS; 

and increased satisfaction with communication and working relationships. There was also an 

indication that the pilot contributed towards improvements in the timeliness and 

appropriateness of referrals to NHS CYPMHS and supported direct referrals from schools 

which had not been happening before. 

 
A range of different models of joint working within the single point of contact approach were 

developed by pilot areas. We plan to build on the success of this training pilot, extending it to 

a further 20 areas and 1,200 schools to continue to improve communication, accessibility and 

understanding of referral pathways between schools and specialist mental health 

professionals so that children and young people get the right level and type of support they 

need at the right time. 

 

July 2017 
 
 

i Be Real, Somebody Like Me: A report investigating the impact of body image anxiety on young people in 
the UK, 2016, 
<http://www.berealcampaign.co.uk/assets/filemanager/documents/Somebody_like_me%20v1.0.pdf> 
[accessed 28 June 2017]. 
ii Barlett, C. P., Vowels, C. L., & Saucier, D. A. (2008). Meta-analyses of the effects of media images on men’s 
body-image concerns, Journal Of Social & Clinical Psychology, 27(3), 279-310; Blond, A. (2008). Impacts of 
exposure to images of ideal bodies on male body dissatisfaction: a review. Body Image, 5(3), 244-250. 
iii Algars, M., Santtila, P., Varjonen, M., Witting, K., Johansson, A., Jern, P., & Sandnabba, N. (2009). The adult 
body: how age, gender, and body mass index are related to body image. Journal Of Aging And Health, 21(8), 
1112-1132; Frederick, D. A., Forbes, G. B., Grigorian, K. E., & Jarcho, J. M. (2007). The UCLA Body Project I: 
Gender and Ethnic Differences in Self-Objectification and Body Satisfaction Among 2,206 Undergraduates. Sex 
Roles, 57(5/6), 317-327; Knauss, C., Paxton, S., & Alsaker, F. (2007). Relationships amongst body dissatisfaction, 
internalisation of the media body ideal and perceived pressure from media in adolescent girls and boys. Body 
Image, 4(4), 353-360; Wardle, J., Haase, A. M., & Steptoe, A. (2006). Body image and weight control in young 
adults: International comparisons in university students from 22 countries. International Journal of Obesity, 
30(4), 644-651. 

http://www.berealcampaign.co.uk/assets/filemanager/documents/Somebody_like_me%20v1.0.pdf


 

iv Petrie, T., Greenleaf, C., & Martin, S. (2010). Biopsychosocial and Physical Correlates of Middle School Boys' 
and Girls' Body Satisfaction. Sex Roles, 63(9/10), 631-644. 
v Blashill, A. (2011). Gender roles, eating pathology, and body dissatisfaction in men: a meta-analysis. Body 
Image, 8(1), 1-11. 
vi Knauss, C., Paxton, S., & Alsaker, F. (2007). Relationships amongst body dissatisfaction, internalisation of the 
media body ideal and perceived pressure from media in adolescent girls and boys. Body Image, 4(4), 353-360. 
vii Holmqvist, K., Lunde, C., & Frisén, A. (2007). Dieting behaviors, body shape perceptions, and body 
satisfaction: cross-cultural differences in Argentinean and Swedish 13-year-olds. Body Image, 4(2), 191-200; 
Thatcher, W. W., & Rhea, D. D. (2003). Influences on body image and disordered eating among secondary 
school students. American Journal Of Health Education, 34(6), 343-350. 
viii Nishina, A., Ammon, N. Y., Bellmore, A. D., & Graham, S. (2006). Body Dissatisfaction and Physical 
Development Among Ethnic Minority Adolescents. Journal Of Youth & Adolescence, 35(2), 179-191. van den 
Berg, P., Mond, J., Eisenberg, M., Ackard, D., & Neumark-Sztainer, D. (2010). The link between body 
dissatisfaction and self-esteem in adolescents: similarities across gender, age, weight status, race/ethnicity, and 
socioeconomic status. The Journal Of Adolescent Health: Official Publication Of The Society For Adolescent 
Medicine, 47(3), 290-296. 
ix Kennedy, M., Templeton, L., Gandhi, A., & Gorzalka, B. B. (2004). Asian Body Image Satisfaction: Ethnic and 
Gender Differences across Chinese, Indo-Asian, and European-Descent Students. Eating Disorders, 12(4), 321- 
336; Wardle, J., Haase, A. M., & Steptoe, A. (2006). Body image and weight control in young adults: 
International comparisons in university students from 22 countries. International Journal of Obesity, 30(4), 
644-651; Xanthopoulos, M., Borradaile, K., Hayes, S., Sherman, S., Vander Veur, S., Grundy, K., & Foster, G. 
(2011). The impact of weight, sex, and race/ethnicity on body dissatisfaction among urban children. Body 
Image, 8(4), 385-389; Xie, B., Unger, J. B., Gallaher, P., Johnson, C. A., Wu, Q., & Chou, C. (2010). Overweight, 
body image, and depression in Asian and Hispanic adolescents. American Journal of Health Behavior, 34(4), 
476-488. 
x Breitkopf, C., Littleton, H., & Berenson, A. (2007). Body Image: A Study in a Tri-Ethnic Sample of Low Income 
Women. Sex Roles, 56(5/6), 373-380; Bucchianeri, M., Fernandes N, Loth K, Hannan PJ, Eisenberg ME, 
Neumark-Sztainer D. (2016) Body Dissatisfaction: Do Associations With Disordered Eating and Psychological 
Well-Being Differ Across Race/Ethnicity in Adolescent Girls and Boys? Cultural Diversity and Ethnic Minority 
Psychology, 22:1. 
xi Moss, R., Male Body Image Report Shows Half Of British Men Suffer Low Body Confidence, 2015 
<http://www.huffingtonpost.co.uk/2015/11/25/men-body-image-report-freddie-flintoff-jack- 
whitehall_n_8648190.html> [accessed 28 June 2017]. 
xii Ibid. 
xiii Credos, Picture of Health, 2016 <http://www.adassoc.org.uk/wp-content/uploads/2016/08/Picture-of- 
health_FINAL.pdf> [accessed 28 June 2017]. 
xiv Ibid. 
xv Ibid. 
xvi Filiault, S. M., & Drummond, M. J. N. (2009). Methods and methodologies: Investigating gay mens body 
image in westernized cultures. Critical Public Health, 19(3-4), 307-323; Morrison, M., Morrison, T., & Sager, C. 
(2004). Does body satisfaction differ between gay men and lesbian women and heterosexual men and 
women? A meta-analytic review. Body Image, 1(2), 127-138; Peplau, L., Frederick, D., Yee, C., Maisel, N., Lever, 
J., & Ghavami, N. (2009). Body image satisfaction in heterosexual, gay, and lesbian adults. Archives Of Sexual 
Behavior, 38(5), 713-725. 
xvii Peplau, L., Frederick, D., Yee, C., Maisel, N., Lever, J., & Ghavami, N. (2009). Body image satisfaction in 
heterosexual, gay, and lesbian adults. Archives Of Sexual Behavior, 38(5), 713-725. 
xviii Ibid. 
xix Haggas, S., The Big Gay Body Image Survey, 2015, <https://www.thefactsite.org.uk/fs146-pretty-hurts-gay- 
body-image> [accessed 28 June 2017]. 
xx All Party Parliamentary Group on Body Image, Reflections on body Image, 2012, 
<https://www.berealcampaign.co.uk/assets/filemanager/documents/appg_body_image_final.pdf> [accessed 
28 June 2017]. 
xxi Levine, M. P., & Murnen, S. K. (2009). “Everybody Knows That Mass Media Are/Are Not [pick one] a Cause of 
Eating Disorders”: A Critical Review of Evidence for a Causal Link Between Media, Negative Body Image, and 
Disordered Eating in Females. Journal of Social and Clinical Psychology, Vol. 28, Special Issue: Body Image and 
Eating Disorders, pp. 9-42. 

http://www.huffingtonpost.co.uk/2015/11/25/men-body-image-report-freddie-flintoff-jack-whitehall_n_8648190.html
http://www.huffingtonpost.co.uk/2015/11/25/men-body-image-report-freddie-flintoff-jack-whitehall_n_8648190.html
http://www.huffingtonpost.co.uk/2015/11/25/men-body-image-report-freddie-flintoff-jack-whitehall_n_8648190.html
http://www.adassoc.org.uk/wp-content/uploads/2016/08/Picture-of-health_FINAL.pdf
http://www.adassoc.org.uk/wp-content/uploads/2016/08/Picture-of-health_FINAL.pdf
https://www.thefactsite.org.uk/fs146-pretty-hurts-gay-body-image
https://www.thefactsite.org.uk/fs146-pretty-hurts-gay-body-image
https://www.berealcampaign.co.uk/assets/filemanager/documents/appg_body_image_final.pdf


 

xxii Fardouly, J., Vartanian, L. R. & Pinkus, R. T., Instagram feeds do more damage to body image than billboards: 
study, 2016 <http://www.smh.com.au/lifestyle/news-and-views/social-media-shots-affect-body-image- 
because-we-only-show-our-best-side-20161218-gtdsa7.html> [accessed 28 June 2017]. 
xxiii Fardouly, J. & Vartanian, L. R., ‘Negative comparisons about one’s appearance mediate the relationship 
between Facebook usage and body image concerns’, Body Image, 12 (2015), pp.82-88. 
xxiv Ajao, A., The Impact of Instagram Accounts Dedicated to Black and Brown Beauty, 2016 
<http://www.teenvogue.com/story/black-and-brown-beauty-celebration-instagram-accounts-impact> 
[accessed 28 June 2017]. 
xxv Dove Self Esteem Project, <https://www.dove.com/uk/dove-self-esteem-project.html> [accessed 28 June 
2017]. 
xxvi ASA Adjudication on Drop Dead Clothing Ltd t/a www.iheartdropdead.com, 
<https://www.asa.org.uk/rulings/drop-dead-clothing-ltd-a11-164206.html> [accessed 28 June 2017]. 
xxvii ASA Adjudication on Yves Saint Laurent SAS t/a Saint Laurent Paris <https://www.asa.org.uk/rulings/yves- 
saint-laurent-sas-a15-292161.html> [accessed 28 June 2017]. 
xxviii Government Equalities Office, Taking Action on Body Image, 2014 
<https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/370677/Body_image_final 
_17.10.14.pdf> [accessed 28 June 2017]. 
xxix Yager, Z., Diedrichs, P.C., Ricciardelli, L.A., Halliwell, E. (2013) What works in secondary schools? A 
systematic review of classroom-based body image programs. Body Image. 10(3), pp.271–281. 
xxx Holland, G. & Tiggemann, M. (2016) A systematic review of the impact of the use of social networking sites 
on body image and disordered eating outcomes. Body Image. 17. 
xxxi Yager, Z., Diedrichs, P. C., Ricciardelli, L. A., Halliwell, E. (2013) What works in secondary schools? A 
systematic review of classroom-based body image programs. Body Image. 10(3), pp.271–281; Stice, E., 
Hayward, C., Cameron, R. P., Killen, J. D., & Taylor, C. B. (2000). Body-image and eating disturbances predict 
onset of depression among female adolescents: A longitudinal study. Journal of Abnormal Psychology, 109, 
pp.438–444. 
xxxii Ibid. 
xxxiii Holland, G. & Tiggemann, M. (2016) A systematic review of the impact of the use of social networking sites 
on body image and disordered eating outcomes. Body Image. 17. 
xxxiv Stice, E., Hayward, C., Cameron, R. P., Killen, J. D., & Taylor, C. B. (2000). Body-image and eating 
disturbances predict onset of depression among female adolescents: A longitudinal study. Journal of Abnormal 
Psychology, 109, pp.438–444. 
xxxv Grabe, S., Ward, L. and Shibley Hyde, J. (2008) The Role of the Media in Body Image Concerns Among 
Women: A Meta-Analysis of Experimental and Correlational Studies, Psychological Bulletin, 134:3. xxxvi Stice, E., 
Hayward, C., Cameron, R. P., Killen, J. D., & Taylor, C. B. (2000). Body-image and eating disturbances predict 
onset of depression among female adolescents: A longitudinal study. Journal of Abnormal Psychology, 109, 
pp.438–444. 
xxxvii Brausch, A. M., & Gutierrez, P. M. (2009). The role of body image and disordered eating as risk factors for 
depression and suicidal ideation in adolescents. Suicide and Life-Threatening Behavior, 39, pp.58–71. 
xxxviii Ibid. 

http://www.smh.com.au/lifestyle/news-and-views/social-media-shots-affect-body-image-
http://www.teenvogue.com/story/black-and-brown-beauty-celebration-instagram-accounts-impact
http://www.dove.com/uk/dove-self-esteem-project.html
http://www.iheartdropdead.com/
http://www.asa.org.uk/rulings/drop-dead-clothing-ltd-a11-164206.html
http://www.asa.org.uk/rulings/yves-
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/370677/Body_image_final_17.10.14.pdf
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/370677/Body_image_final_17.10.14.pdf

